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~ Bill Gates
17~ Microsoft

“Branches will be dead by 2005.”

“I 1995
"iﬁ m‘-

BRETT KING Brett King
o adda: Author of the Bank 2.0

“The Branches itself is simply
no longer what comes to
mind...”
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- 3a nocneanue 10 net B CLLA 3akpbinock 3012 otaeneHun...
n oTKpbInock 3275 HoBbix (Ha koHey, 2015 B CLUA 92 997
oTAeneHun 6aHKoB)

* 45% amMepuKaHLEB nocewanu otaeneHme B npoweawme 30 aHen

* 40% MUNNEeHManNoB Nocelany oTaeneHue B npoweawnin 30 aHen

* MocelaemMoCTb OTAENEHNI NOYTU Ha 3aBUCMT OT BO3pacTa,
06pa30BaHHOCTM UM pa3Mepa A0X0Aa

 Tonbko 23% CYETOB OTKPbLIBAETCS OHMNANH.

* 3 28,3 MnH cyeToB B 2015 TONBbKO 2 MAH BbIIN OTKPbIThI Yepe3
CMapT@OH UM NNaHLIET

TheFinancialBrand.com

™
/

How branch visits impact consumer
satisfaction and referrals

g
{
N

P
Overall satisfaction pd

Met with an advisor at a branch 60%

ﬂ

Did not visit a branch ~ §85%

Likelihood to recommend

Met with an advisor at a branch 65%

Did not visit a branch 57%

Source: Market Force © October 2016 The Financial Brand



MynbTUKaHaNbHOCTb

In banking, most consumers
use more than one retail channel

Call only 5%

Multichannel
consumers

Web only

Source: ClickFox © May 2014 The Financial Brand

Branch only
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Offline to Online
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CaMblt CUSTbHBIN KITMEHTCKUW
OMbIT CO3JAETCH Yepes
3MOLMOHA/bHYO CBSA3b
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OCBC Premier
Thomson Branch, Singapore
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Sensorial
Marketing

visual

Emotionally satisfied customers
are 100% more likely to spend

Average Monthly Spend

$136 $136

Satisfied Dissatisfied
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Sensorial
Marketing

visual

Emotionally satisfied customers
are 100% more likely to spend

Average Monthly Spend $ 2 5 1

$136 $136

Satisfied Dissatisfied Emotionally
satisfied
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CerMeHTauud

- M0 YPOBHIO A0X0Aa

- M0 CTUJIO XKU3HU

- M0 BO3pacTy

- N0 CUTyauun noTpebneHus
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PRIVILEGE BANKING

#it UOB

PRIVATE BANK

Retail Banking

Mass Affluent

Affluent

Private Banking
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MI3MeHeHne ponu oTAeNeHum
MI3MeHeHne cepBUCHbBIX MOAENEN
TpaHcdopMaums MHPPaCTPYKTypbl 6aHKOB
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Summary

KNMEeHT B LeHTpe

baHku 6yayT TpaHChOpMMPOBATbLCS

KNWEHTCKUM OMbIT - TEPPUTOPUS AN KOHKYPEHLMM
HayaTb ¢ 06HOBNEHMS CEPBUCHON MOAENU
OTaenenuve - 60sblle He LeHTP Npoaax
OTpeneHue - NpoCTPaHCTBO An4...



[Be 6a30Bble NoTpebHOCTU B chepe HnHAHCOB

Help me

make more

Help me
get it
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Mykola Chumak
Founder | CEO
+38 067 502 9152

mykola@idnt.com.ua
www.mykolachumak.com
www.idnt.ua

Pornasses

BAHKOBCKOE OTAENEHUE

odopmnenne, pebpengunr, POS-MapkeTuHr
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