Cashless — yxXe TpeHa nnu
TONIbKO meyTa?
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3 TeKcTy Bigeo-3sepHeHHA fonosu HBY B.[oHTapeBoi A0 yvyacHukiB Cashless
Ukraine Summit 2016:
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Cashless economy — ue 6e3npeueaeHTHO
BE/INKNIA NPOEKT, WO 06’eaHYE BCiX y4aCHUKIB
PUHKY.

MowunpeHHA 6e3roTiBKOBUX PO3PaxyHKIB
Ha[acTb Be/IMYe3Hi nepeBarun aeprasi,
KomepuinHum 6aHKam, bisHecy i KOXKHOMY
rpomagaHunHy ocobucro.

3a paHMmK HauioHanbHOro 6aHKy YKpaiHu, 38 MUHY/IMA PiKk NOHAA NONOBUHY A0XOAiB, a
came 58% HaceneHHA oTpmmano y besroTiBkosin ¢popmi. MpoTe, nnwe 18% sutpar
nposoaunucs b6esroTtiskoBo. Lle cBiguMTb, WO BiNbLWiCTb HACENEHHSA, HaBiTb OTPMMYIOUU
[0X0AWN Ha NNATIXKHY KapTKY, 3BUKA 3HIMATH iX roTiBKo Y baHKOMaTax.

Tomy, Hawa ambiTHa meTa — ue 3HM3UTN 06’em roTiBku B 06iry 3 14.3% y 2015 a0 9.5% no
BBy 2020.

MNepwoyeprosummn HaNPAMKaMu AnAa BNnpoBaaXKeHHA cashless € NOBCAKAEHHI
onepauii — ue onsara TPAHCNOPTY, KOMYHa/IbHUX NOCAYT, NnepeBefeHHA BCiX
AEPKAaBHUX BUNAAT, HACamnepen NeHcin Ta CTUneHain, y 6esrotiskosy popmy.

https://bank.gov.ua/control/uk/publish/article?art_id=39204070&cat_id=72996
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Cratuctuka HbY, Q2_2016 Cratuctuka UPC, Q3_2016
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OIEPALI B
JAIAJTBHOMY Cashless
OBCBI /- Cach

Punkosi goi YpenbHbiin

B ¥ 421% BecC B

57.711%
cymme

BESFOTIBKOR] % onepauui
OMEPAIIII 3A 3
THIIAMHA

Retail POS 76,9%
P2P 9,5%

OwunbKa unu TpeHa 3amewieHua P2P = Acquiring?




CTPYKTYpa PO3HUYHbIX NpOoAaaXK
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CTPYKTYpPa PO3HUYHbIX NPOoaaXK

Kpun3nc Ha pbIHKe NPOoA0BONLCTBEHHOM TOProBAY,
CyAAa no Bcemy, naet Ha cnag,. Mo gaHHbIM
nccneposatenbckom KomnaHmm GT Partners Ukraine,
B AHBApe-UloHe puTeniepbl OTKPbIAK B YKpanHe 202
- - ceTeBblX Mara3mHa, Toraa Kak 3a aHa/lorMYHbIN
16% nepuoa npownoro roga — 138. B natepKke nmaepos
31% Mo Temnam pa3suTna «ATb-mapkeT», «Hal Kpai»,
Fozzy Group (cetn «Cinbno», «®opa», Le Silpo, Fozzy
100% Cash & Carry, Thrash!), «/1oTOK» n «9KOMmapKkeT».

100%

obwunit PO3HUYHDIIA

PO3HUYHbI == TOBapo-

T0BapO- 060poT 3amectuTenb rasbl HabaogaTeNbHOrO COBETa

o60poT npeanp-i Kopnopauun «lMNakko» (cetn «Makko», «Bonak») Oner

MepyeHKO BUAUT NPUYMHY XOTb U B C/labom, HO Bce-
TaKu OXXumeaeHun npogaxk 8 2016 roay: B nepsom
NONYyrogmu NpPoaaXu Bblpocan npumepHo Ha 10% no
CPABHEHMIO C TEM Ke NepnoLoM NPOoLLIOro roaa.

2010.

2010r.

Da v ponsa ceteBo pO3HULbI AAXKe B CAMOM
pa3suTtom permoHe — Kuese — Bce eLle cocTaBnser
He 6onee 30%, Nno3TOMY pUTEeIepam ecTb KOro
nepemaHuBaTb Y PbIHKOB U INMHEAHOW PO3HULLbI

B OcTa/IbH.pO3HMLA (HeceTeBbIX marasuHos).

Cosp.popmarsbl Cosp.dopmaTbl

® Tpaguu.dopmatol ™ TPAAM u.popmaTsbl

http://hyser.com.ua/economics/rejting-samyh-pribylnyh-ukrainskih-torgovyh-setej-134092
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BE3SHAAUMHDIE NAATEXXM U NTOTPEBUTEAU
7.

77,3%

VlCI'IOﬂb3yIO AN onnarkbl,
B T.4. B UHTEpPHETEe

B 2015 ron
2016 rog

12%

Wcnonbayio ans onnarsl,

HO He B UHTepHeTe

OMPOLLEHHbIX UMET
nnaTeXHyIo KapToHKy 1
MOYTU BCE UCTONb3YHT
ee ans onnatsl

7%
Tonbko cHUMaio
HanuyHble

37%
Het kapTbl

MOYEMY AIOAM HE MAATAT KAPTOW?

68,3% 64,8%

HeTt BoaMoXHOCTH
onnatuTb KapTon
(npopasey
npuHUMaeT
TONBKO HaNNYHbIE)

29,7% 27,6%

MnatnTe HanU4YHLIMK
6bicTpee, Yem KapTom

B 2015 ron
B 2016 roa
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Korpga nnatuwb
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3a roa makcMmasabHoe
yiyylieHue
noKasareneu Ha
1-3,5%%

13%
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3a onnarty kapTou
CHUMaeTcs
KomMuccus

GFK

3a rog, yxyaweHuve
B 1,6 pa3a

3a onnary
Ha/IMYHbIMU
npeaocTaBnaeTca
CKUAKa




UPDATE: Walmart Canada Statement Regarding Visa Credit Card Purchases

September 15, 2016 — Walmart Canada
began informing customers this morning
that we will stop accepting Visa credit cards
at our 16 stores in the province of Manitoba
beginning October 24, 2016. On July 18,
2016, Walmart Canada stopped accepting
Visa credit cards in Thunder Bay.

Following an evaluation of credit card transaction fees in Canada and the rest of the
world, we have concluded the fees applied to Visa credit card purchases remain

unacceptably high. EU Retail IRF: Debit 0.2%, Credit 0.3%

To ensure we are taking care of our customers’ best interests and delivering on our promise of saving
customers money, we constantly work to reduce our operating costs, including credit card fees.
Unfortunately, Visa and Walmart have been unable to agree on an acceptable fee for Visa
transactions.

To keep prices low we continuously assess opportunities to lower our operating expenses. Walmart
Canada pays over $100 million in fees to accept credit cards each and every year. Lowering costs such
as these is necessary for us to be able to keep our prices low and continue saving our customers
money.

http://www.walmartcanada.ca/news/2016/06/11/walmart-canada-statement-regarding-visa-credit-card-purchases



WHO PROMOTES THESE

TRENDS?
® MONTENEGRO — THE LEADER IN VISA CARDS F|NTEe“ T“ E“ ns

USAGE AT POS

* PU/TVRATIO: 38% 1N M““TE“EG““
ANA NIVES RADOVIC

® RAMONG TOP 3 COUNTRIES IN
CEMEA REGION IN NUMBER OF

CONTACTLESS TRANSACTIONS

® LEADING IN E-COMMERCE IN SEE : e
ONLINE PRYMENTS STAND FOR 21%
OUT OF OF TOTAL PAYMENTS

* LACK OF INSTITUTIONAL EDUCATION
<_* PROMOTERS ARE SUBJECTS WHO ISSUE CARDS >

° ROLE OF MEDIA AND THEIR SUPPORTERS




