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CeroaHa: 25 mUHyT
Branch Design Best Practice

IDNT & John Ryan - KToO mbl, KOPOTKO.
Mudbl n paKTbl PO MHHOBALUMN.
YTo HOBOro B mapKeTuHre GUHaAHCOB?
O630p NYYLNX MUPOBbLIX KENUCOB.
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OnbIT paboTbl Ha pbiHKe CHI,
3HaHME TEXHUYECKUX
ocobeHHOCTeN, cneumnanmsaums,
ONbIT BO BHEAPEHNM NPOEKTOB

JOHNRYAN

A Retail Marketing Agency

30- netHnn worldwide- onbiT.
C HaWwmMm yyacTtuem nNocTpoeHo
bonee yem 50 000 otaeneHmnmn
Ha NATU KOHTUHEHTax

JOHNRYAN idnt

A Retail Marketing Agency what bank needs next



OcHoBa paboTbl -
Customer Visit Management

American Express
BankOne

Bankof America
Charter One/Citizens
Citibank
GuarantyBank
H&R Block
Hibernia

Hudson United Bank
JP Morgan Chase
PNC

RBCCentura
Royal Bank
Synovus

TCF

Toronto Dominion
USBank
WellsFargo
Bancomer
BancoSantiago
BancodeBoston
Bancode Chile
Bancoltau
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[MapTHep cneumannu3npoBaHHOrO
MApPKEeTUHIroBOro areHTCTBa

Abbey

Atlantico
Barclays

BBVA
CajaMediterraneo
CeskaSporitelna
CreditduNord
Deutsche Bank
ForeningsSparbankenAB
HSBC

ING

Intesa

KB Bank
Marks & Spencer
NovaRede

RBS Group

Staal Bankiers
UniCredit
Hapoalim

Israel
DiscountBank
Mashreq

FNB

Nedcor
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JOHN RYAN - mapKkeTuHroBoe areHTcTBo B chepe GMHAHCOBOM PO3HMLLbI.
noaxoA “YnpassiieHne noceleHnaMmmn KNMeHTos”
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A Retail Marketing Agency

Raiffeisen Bank Aval

IndexBank
BM Bank
AstraBank
Kredobank
ERSTE Bank
RussianStandard Bank
Megabank
BankUral FD
ANZ
CIMB Malaysia
Commonwealth Bank
Maybank
OCBC

Toyota Financial Services
Shenzhen DevelopmentBank

Vietnam Investment Bank

JOHNRYAN

A Retail Marketing Agency

JOHNRYAN
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Tl . POPAlawards

2011
A AARTAS * Best of Content Award
KOHTUHEHTOB R 2010
5 * Gold Global Digital Media in Retail Content - UK/Ireland
® * Digital Signage Award - USA
ANfEEtRlal . ngo Brongze l;gigital Signage Awards — USA
2009
* Silver Digital Signage Award — Spain
2008

e Silver Digital Signage Award - USA
e Best of Industry Network Award - USA
* Bronze Digital Signage Award - USA

DIGI awards

2010
The Digiial Signage/Group * Best Digital Signage Content, Merchandising - USA
2008

* Corporate Application, Excellence in Technology - Japan
e Retail Application, Local Campaign - USA

Ath Screen awards

2007
¢ 2007 Bronze Winner Award - USA
¢ 2007 Bronze Winner - USA

JOHNRYAN idnt
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10 net Ha3aAa rosopuUM,
4yTo



9T0 AONXKHO bblNO cTaTb
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9TOro He npounsoLno!
Po3HuMLUa XKuBa.

JOHNRYAN id
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B 2011 mbl onpocunu
MAPKETUHI-AUPEKTOPOB
BeayLwmnx baHKoB munpa

JOHNRYAN idnt

Marketing Agency what bank needs next
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Digital Sighage Survey - 2011

MacwTtab

B 167 Besywmx 6aHKOB MUpa

B 28 ctpaH EBponbl 1 CeBepHOI AMEpUKM

B PykosoguTtenu retail-noapasgeneHnin u mapKeTUHr-AMPEKTOPa, 3amnpesbl

B Banku onepupytot 137,000 otaeneHMaMM

Lenb
B Onpepenntb ponb 6aHKOBCKMX OTAENEHWUIA B AOCTUXEHUM BU3Hec-Lienelt 6aHKoB

B Ananus Point of Sale- cTpateruii

B M3yueHune oTbiTa cnonb3osaHm Digital Signage B 6aHKax, Npobaembl U NepcneKkTUBbI

JOHNRYAN id

A Retail Marketing Agency



KnneHTbl npeanoyunTatoT NosyyaTb
MHGOPMaLMIO U pewaTb Npobaemsl
B OTAENEHUNAX

KonnyectBo KNMEHTOB, NOCELLLAOLLNX
otaeneHusa, %. Espona, CLLA.

Mony4yeHune KpeanTos 87

OTKpbITHE CHETOB

«OTLI,GHEHI/Ie BCe eLle nMmeet MepBblii KOHTPAKT
BaXXHEWNLLYHO poSib, 00ecneyBas Meperosopbi ¢ GaHkom
cerogHsa 0o 99% po3HUYHbIX MonyeHClE o

ﬂpoﬂa)K)) PeweHune npobnem

ObcyxaeHue Bbinnat

N3yyeHne npoayKToB

NepeBog aeHer

60% KNnMeHTOB nocelatoT  [EREEEE e

oTaeneHne Kak MUHUMYM
1 pa3 B mecsy
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PEAJIBHOCTDb

byayuwee po3HUUbI B

cTpaTerMyeckom
AN3anuHe

CnpoeKTnpoBaHHble Tak, YTOObl MMETb 0OWMIA AU3aliH,
BCE 3/1eMeHTbl 6peHaa y4acTBYOT B KOMMYHMUKALLMK

C noTpebutenem u ¢ COTpyaHMKaMM BHYTPU KOMMAHUN,
06CNYKUBAOLWMMU BpeHa, TakMm 06pa3om, YTO OHM
TPAHCAMPYIOT reHepasibHbI Mecceax.

3To NpPUBOAUT K GOPMUPOBAHUIO I0AIbHOCTU K/IMEHTOB
WU naeHTUPUKaLumMmn nepcoHana c bpeHaom.

JOHNRYAN id

A Retail Marketing Agency



NN3ANH = MmapKeTuHr
NTOTMCTUKA
MepYaHOAN3UHT
TOYKa AguddpepeHumnaummn
cepBuC

JOHNRYAN

id



B sTom 6aHKe ecTb 74 anemeHTa HOBOIro AM3aiHa, KOTOpPble A0/IKHbI
NPUBJIEKaTb BHUMAHMNE KNNEHTA...

Peanun3oBaHa KoHuUuenuua Retail Theater
JOHNRYAN idnt

A Retail Marketing Agency



...HO OAVNH Ma/NIEHbKUIN SNEMEHT ,ﬂ,eVICTBMTeﬂbHO 3aMOMHUNCA NMNOCeTUTENAM.

ghe\"i\

Takon npocTton n
€CTECCTBEHHbIN beaKuK -
NnepBbIv LWar B BbI30BY
NnoBeaEeHYEeCcKoro

. . . N3MEHEHNS
[n3alH NnpoAyMaHHbIM A0 MmenoYen
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4YTO HOBOIro B mapKeTuHre
PUHAHCOB?

JOHNRYAN idnt
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Colour Segmentation Adjustments

Core Brand colours

=0, m=0 Pantone c=0, m=0
y=100, k=0 | 293 y=0,k=100

Requirements for
Colour adjustment:

As the future product
segment was most likely to
be investment products a
more suitable colour
would be desirable

Development Strategy:

Greenrepresents
Investments more than,
Daily Banking

A more natural symbol of
growth

A green shade was needed
thatis vibrant and fresh

Phase 2 product segment colours

Daily Banking

PANTONE
80 C

PANTONE

nic

* Fresher

* Fast, Light,

Bright

. f't-rnplimr-nlr.
core Brand
colours

* Aligned with
Rl Segment
colour

Loans

Future Investments

PANTONE
152C

* Vibrant

* Stronger

* Compliments
core Brand
colours

* Aligned with
Rl Segment
colour

* Growth

* Vibrant

* Positive

= Aligned with
Rl Segment
colour

Panddansen

BAHK ABAJIb




Colour Segmentation Adjustments ;;;}*;5;},1 Colour Segmentation Adjustments Colour Segmentation Adjustments

Poaddanien
BAHK ABANb

Poaddanien
BAHK ABANb

Raiffeisen AVAL feedback
on Colour adjustments:

Grey lacks contrast sugges!
ning white & blus in ita
place

Development Strategy:
As REA feedback

Fhave 1 stanstry iomsson 5 slour

Fhane 1 produst segmemt s clous

Dty Bamaing Loams

Requirements for Cosour
adjustment

A the futisre product
negment was most iikely 1o
e investment products a
mcte sitabie cokur would
be denratie
Development Stategy

Green represents
Investments maone tham, Daity
Banking

A mare natunl symbal of
grawth

A green shade was needed
that i vibrant and fresh

Fhane 1 produst segmemt s clous

Dty Bamaing Loams

Requirements for Colour
adjustment

The serine of vitality &
ARs0Cation with sales
needed I be stronger

Development Stategy
CGrange i more synomymous
with sales snd loans
Brighter, stronger, slerting
colour

+ Wibrant. Opevsbe
Bletter alignment with Ar's . + Branger
Segmentaton colout +Complonanty

cay loaret
Dption 1o uee orangs - :’“;;-
Apectriam previou o

et
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Colour Segmentation Adjustments

Requirements for Colour
adjustment

The serine of vitality &
ARs0Cation with sales
needed I be stronger

Development Stategy
CGrange i more synomymous
with sales snd loans
Brighter, stronger, slerting
colour

Bletter alignment with Ar's
SegmenLatson colour
Option 1o use orange
spectrsm previgusly selecied
foe huture svestiments as
reen spectrum wa feit 1o be
more spprogriate for this
wegment

Fhane 1 produst segmemt s clous

Dty Bamaing Loams

i mn

+ Wibrant. Opevsbe

“Smange
+Complmmany
eaey Brare
pasay

gt me
w Togment

et

Colour Segmentation Adjustments

Fhane 1 produst segmemt s clous

Dasty Bamaing Loams

= Frovsar

Fusd, Light Brght

+Complmenny
e Rrwed
e

e

[y

Poaddanien
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Colour Segmentation Adjustments

Fhane 1 produst segmemt s clous

Dasty Bamaing Loams

|

Colour Segmentation Adjustments

Fhane 1 produst segmemt s clous

Dasty Bamaing Loams

Raiffeisen AVAL feedback
on Colour adjustments:
Green tone lacking contrast

and inpact ook 81
amemative

Development Strategy:

Green represents
, Daily

Poaddanien

Colour Segmentation Adjustments EAHK ABAJTb

Fhane 1 produst segmemt s clous

Dty Bamting Loams
Requirements for Cokour
adjustment

The sense of vitality &

ansaciation with sales

needed I be stronger

Development Stategy
CGrange i more synomymous
with sales snd loans

Brighter, stronger, sharting
colour

Bletter alignment with Ar's
SegmenLatson colour
Option 1o use orange
spectrsm previgusly selecied
foe huture svestiments as
reen spectrum wa feit 1o be
more spprogriate for this
wegment

Banking
A more natussl symbal of

Prevsous Green was too
similar 1o the brand yeliow,
and replacement colout
shoaid have more harmony
with the RELA brand cosours
New colout must maintain s
feehing of freshness.

Colour Segmentation Adjustments

Fhane 1 produst segmemt s clous
Dasty Bamting Loams

Raiffeisen AVAL feedback
on Colour adjustments:
Green tone lacking contrast

and inpact ook 81
amemative

Development Strategy:

A more natussl symbal of

Prevsous Green was too
similar 1o the brand yeliow,
and replacement colout
shoaid have more harmony
with the RELA brand cosours

New colout must maintain s
feehing of freshness.
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KaK 06bIYHO?
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Ll 2= e ]

FROIOaT

xw INVESTMENT

Roiffelsen BOMNUS SAVING
FUNDS | BANK ACCOUNT

Raiffeisen

Marraton

Eve ne
account ryo

Fs

Tha woy how te make Your soving

We are always 1
even more voleoble

Jurst ol ws!
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Y10 HOBOTO?

Every day, o

"i“ OT cbopa maKynatypbil...
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Y10 HOBOTO?

OT cbopa makynaTypbl
K KNUK
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YTt0o HOBOro?

Digital Merchandising?!

JOHNRYAN idnt
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YTt0o HOBOro?

Digital Merchandising?!
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Y10 HOBOrO?

Digital Merchandising?!

[TpaBUNbHBLIN OTBET
Ha r1aBHbIM BOMPOC

M e H Ta ik Cupén d .,
RJ] ¥ 50,
DES(

EN ELECTRO[ §

Oferta valida s6lo p

No olvide vis
tienda 3 13 « :

——

iSOLICITE MAS INFO!
802 463 802
www.bbva,es

Pregunte 5 cuatquiec ¢

NRYAN

A Retail Markefiiggency




Case Studies:
CIMB Malaysia

JOHNRYAN idnt
A Retail Marketing Agenc ext

ney what bank needs n



|\/|a|ay5ia BHeapeHne HOBOW cOLMaANbHO-OPUEHTUPOBAHHON CTPaTernu.
3pPeKTnBHOE ynpasaeHMe NOTOKaMWN KIMEHTOB B OTAENEHUN.

Asian Banking & Finance Magazine’s

“Most Improved Bank in Asia” L. y 4 J O H N RYAN

A Retail Marketing Agency




[epenaya coobuleHnin B NpaBuIbHOE BPeMA B MPaBUIbHOM
MECTE BblI3bIBAET Ke/laeMoe NoBeAeHNe KANEHTA - MUTPALMUIO
B 30HY camoobcnyKmnBaHue.

CoumanbHO- OPUEHTUPOBAHHbIE NPOTrPaMMbl, KOTOPbIE KOMMYHULUMPYIOTCA Yepe3 DS moTusupytoT
KNIMEHTOB NOJIb30BaTbCA HaHKOMaTaMM.

Watch it Grow!

15 on at CIMB

Help uUS 100 000
raise :\““'o
> -

-
=

Korga knneHTbl Nonb3yrTcs
GaHKOoMaTamu, OHU OTNPAaBMAT
YacTb NpuobLINKM GaHka Ha

B BnaroTBopuTENbHbIE NPOrpaMmbl

55 FAST
_ BANKING

Cimbers
Charity
Challenge
o [

“OneKTPOHHbIN TepMoMeTp”
nokasblBaeT CKOSbKO eLle CpeacTB
Heobxogmmo cobpaTtb

P8 F § FB 8 8 § B

PacrnonoXeHHbIN psaoM aneKTPOHHbIN
TepMUHan no3BoNndAeT KNUeHTam
nporosiocoBaTtb 3a KOHKPETHbIN poHA,

N Kyaa GyayT nepedncrneHbl cpeacTea

JOHNRYAN id
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“NepeBo oyepegmn” - NPOCTON N MNOHATHBLIN KANEHTY cnocob
NoOKasaTb CUCTEMY YNpaBieHMA TPadUKoM

10:14:40
Good morm

ing

14:06:18
Good afternoon

18:38:09
M Good evening

JOHNRYAN idnt
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KAneHT oxknaaet KoMPpopTHO, UMEET BO3MOXHOCTb YMTaTb, CMOTPETb,
pa3B/IeKaTbCs M Y3HaBaTb O NPeAsioKeHUAX baHKa C MOMOLLbIO CEHCOPHbIX
3KpaHoB

CIMB TV

“
- i

Migrate

Newsletter

Sitting
Comfortably Ambient radio

JOHNRYAN idnt

A Retail Marketing Agency



O6paTHanA cBA3b: NaHe/Ib MHEHW
Opinion Pad

A s8awu KaueHmeol 8ce ewe bpocarom bymaxcKu 8 “aujuku 0,18 om3bieos”?

[ pyrue BapuaHTbl UCNONb30BAHUA:
- peKnamHble UCMbITaHUSA
- UccneaoBaHms

- OUEHKa ya40BNEeTBOPEHHOCTU

MaHenb MHeHUM cobMpaeT MHeHUA NcnonHuTenbHble M1La rMaBHoro opuca
K/IMEHTOB B MecTe NpoBeAeHUA BMAAT pe3ynbTaTbl ONpPOCa B pexume
TPaH3aKUMN NN OXKUAAHMUA peanbHOro BpemMeHMu.

JOHNRYAN idnt

A Retail Marketing Agency what bank needs next



Pe3synbrarT:

POCT NPOoAaK No rpynnam NpPoayKToB

Swipes
. jnvestment Product
Saving wdp; week {Branch X}

U

L

"

n - AT Incres
L]

™

o

=

u

KpeantoBaHue CbepexeHuns

97.4117.

JOHNRYAN idnt



TOYOTA Financial Services BEIER

news | FLEEs

Trip titg E4.si
e "2‘ “_%E_j;.nro

e ] ‘Iﬁn 200
——— { ’,
N

Awards
2 01088

*Siaital Signage E e,
mgal Signag xtelln(e
v /\ ’,/\',"\4‘

The Digital Signage/Grou;
[n3aiH - oTpaXKeHne HOBOro NO3NLMOHUPOBaHMA bpeHaa TFS

ANA ANOHCKOro CpeaHEro Knacca J O H N RYAN id

A Retail Marketing Agency



Bonpoc OTBeTt Jloro

QUESTION AHSWER

How How to

QUESTION AHSWER

[TOMOLLHUK

21
= 2

JOHNRYAN id
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KOMMyHVlKa LUNA=30HUNPOBaAHUNE

Mpadurueckana KOMMYyHMKaLMA MpoAyKTOBas KOMMYHUKALMA

| SAVE ¥60 000

Howto
BUY A CAR

Howlto
DECORATE A HOME




[MraHTCKME MHTEPAKTUBHbIE 3N1EKTPOHHbIE YCTPOMCTBA PaboTaloT A8 KOMMYHUKaUMN 6peHaa 1 NpoayKToB

Live Wall

Multi-zone, multi-layer,
multi-source, multi-screen
media walls

somake ¥

sureyou __

i“ : t .'”-
=

MHbopmauma Ha aKkpaHax ynpasnsercs HoBocTu, noroga, aHMMaLma BbiCTynaer B Multi-zone uHdbopmmupoBaHme ynpasaseTcs LeHTPaan30BaHHoO,
KOMMNbIOTEPOM B 3aBUCUMOCTMU OT BPEMEHMU KayecTBe poHa

NoCTOAHHO O6HOBAAACL B COOTBETCTBMM B 3aMPOCaMM OT MOCETUTENEN.
ON5 U cOBbITUI B OTAENEHUMU



"Demo Bar” - TepMmKrHanNbl C TQYCKPUHaAMM
npeanaratoT 03HAKOMAEHUE C CepBUCaMM
B CNOKOMHOM 06CTaHOBKeE.

~
~

How'to How:to

‘ SEMINAR SCHEDULE

g- |lh' S e
_i“l | e 8 buan
= B0 0 =
smanom  smBes e I bumoad
R —_) W Bumoat
= = 8-
(<] [ ] )] > [ &) 200
oo oo
TOOLS & SIMULATIONS TOOLS & SIMULATIONS
? T T
How. to |,4,_ Tour ey 53000 Far lavesting s to gatn )| L-w::c::::cmnm

J woome sy

L) moome &soms cpint g
- 5 A velance of caphial grawen + imcoms
E_v—_— [ Capicst growen s oma | mcome:

[D refnasy
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Demo bar

(€] BECOSE EDOE
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Tanxhare Teat e tewt Test here et here
| | I )

¥
® (I EXERER

TOUCH HERE TO CONTINU







Kyiv, Ukraine

Mykola Chumak
IDNT Director

+38 067 502 9152
mykola@idnt.com.ua
www.idnt.com.ua

idnt

what bank needs next

JOHNRYAN

A Retail Marketing Agency

Thank You

London, UK

Robin Underwood

John Ryan Director

+44 203 170 7976
runderwood@johnryan.co.uk
www.johnryan.com

www.mykolachumak.com
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